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Enterprise Florida        
Regions: 

# of  
counties 
in each 
region: 

Specified 
LAAs for 
counties, 
not city 
LAAs in 
region: 

Counties 
with no 
specified 
LAA to 
represent  
whole 
county: 

LAAs or local 
groups serving 
LAA purpose in 
cities within  
region: 

Total # of 
both 
county 
and city 
LAAs in 
region: 

% of counties 
in region     
represented 
by a specified  
LAA for 
whole county: 

Southwest 3 3 3 0 3 100% 
Southeast 7 7 0 3 10 100% 
East Central 7 6 1 0 7 85.70% 
Tampa Bay 8 6 2 5 11 75% 
Northwest  16 9 4 3 12 56% 
Northeast 7 3 4 1 4 42.80% 
South Central 6 2 4 0 2 33% 
North Central  13 1 12 2 3 7.60% 

Charlotte  Southwest 
Collier  Southwest 
Lee Southwest 

Indian River Southeast 
Martin Southeast 
Miami-Dade  Southeast 
Monroe Southeast 
Palm Beach Southeast 
Saint Lucie  Southeast 

Brevard  East Central  
Lake East Central  
Orange  East Central  
Osceola East Central  
Seminole    East Central  
Sumter East Central  
Volusia East Central  

Citrus Tampa Bay 
Hernando Tampa Bay 
Hillsborough  Tampa Bay 
Manatee Tampa Bay 
Pasco Tampa Bay 
Pinellas Tampa Bay 
Polk Tampa Bay 
Sarasota  Tampa Bay 

Bay  Northwest  
Calhoun Northwest 
Escambia Northwest  
Franklin Northwest  
Gadsden  Northwest  
Gulf Northwest  
Holmes Northwest 
Jackson Northwest  
Jefferson Northwest  
Leon  Northwest  
Liberty Northwest  
Okaloosa Northwest  
Santa Rosa Northwest  
Wakulla Northwest  
Walton Northwest  
Washington Northwest  

Baker Northeast 
Clay Northeast 
Duval  Northeast 
Flagler Northeast 
Nassau Northeast 
Putnam Northeast 
Saint Johns                        Northeast 

DeSoto South Central 
Glades South Central 
Hardee South Central 
Hendry South Central 
Highlands  South Central 

Alachua  North Central  
Bradford North Central  
Columbia North Central  
Dixie North Central  
Gilchrist North Central  
Hamilton North Central  
Lafayette North Central  
Levy North Central  
Madison North Central  
Marion  North Central  
Suwannee North Central  
Taylor North Central  
Union North Central  
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Enterprise                            
Florida                                 
Regions: 

# of   
counties 
in each 
region: 

Specified 
LAAs for 
counties, 
not city 
LAAs in 
region: 

Counties 
with no 
specified 
LAA to 
represent  
whole 
county: 

LAAs or          
Local Groups 
Serving that 
Purpose in         
Cities within 
regions: 

Total # of 
Both 
county 
and city 
LAAs in 
region: 

% of         
counties       
in region    
represented 
by a          
specified  
LAA for 
whole  
county: 

# of arts-
related         
businesses     
in county          
as of          
January  
2011: 

# of jobs in 
those arts-
related         
businesses  
in county         
as of        
January  
2011: 

Southeast 7 7 0 3 10 100% 20,989 76,276 
Tampa Bay 8 6 2 5 11 75% 10,221 38,657 
East Central 7 6 1 0 7 85.70% 9,644 29,855 
Northeast 7 3 4 1 4 42.80% 3,714 13,120 
Northwest  16 9 4 3 12 56% 3,359 12,284 
Southwest 3 3 3 0 3 100% 3,203 9,280 
North Central  13 1 12 2 3 7.60% 1,487 4,750 
South Central 6 2 4 0 2 33% 252 486 

Florida County: # of arts-related 
businesses in 
county as of 
January 2011: 

# of JOBS in 
those arts-related       
businesses in 
county as of 
January 2011: 

Florida         
Region: 

Miami-Dade  8,223 33,320 Southeast 
Broward 6,014 23,042 Southeast 
Palm Beach 4,912 15,036 Southeast 
Martin 505 1,341 Southeast 
Saint Lucie  537 1,230 Southeast 
Monroe 383 1,196 Southeast 
Indian River 415 1,111 Southeast 

7 counties: 20,989 76,276   

Florida County: # of arts-related 
businesses in 
county as of 
January 2011: 

# of JOBS in 
those arts-related       
businesses in 
county as of 
January 2011: 

Florida         
Region: 

Pinellas 2,704 13,918 Tampa Bay 
Hillsborough  3,013 12,362 Tampa Bay 
Sarasota  1,509 4,700 Tampa Bay 
Polk 940 2,352 Tampa Bay 
Pasco 780 2,201 Tampa Bay 
Manatee 700 1,976 Tampa Bay 
Hernando 316 612 Tampa Bay 
Citrus 259 536 Tampa Bay 

8 counties: 10,221 38,657  

County Breakdowns by Enterprise Florida Regions and Arts-Related Businesses and 
Jobs Compiled with data from the 2011 Creative Industries Reports Conducted by 

Americans for the Arts Based Upon Dun & Bradstreet Data* 

* Important Note:   
 
  The numbers listed next to each 
county that reflect arts-related 
business and jobs are derived 
solely from registered businesses 
with Dun & Bradstreet.  These 
analyses indicate an under-
representation of  not-for-profit 
arts organizations and artists and 
should be considered conservative 
estimates, since many  
not-for-profit organizations and 
individual artists do not register 
with Dun & Bradstreet.  

Southeast Region 
# 1 in arts-related  
businesses and jobs 

Tampa Bay Region 
# 2 in arts-related  
businesses and jobs 
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Florida County: # of arts-related 
businesses in 
county as of 
January 2011: 

# of JOBS in 
those arts-related       
businesses in 
county as of 
January 2011: 

Florida         
Region: 

Orange  3,889 14,889 East Central  
Seminole    1,649 4,937 East Central  
Brevard  1,468 3,999 East Central  
Volusia 1,273 3,116 East Central  
Lake 677 1,401 East Central  
Osceola 601 1,363 East Central  
Sumter 87 150 East Central  

7 counties: 9,644 29,855   

Florida County: # of arts-related 
businesses in 
county as of 
January 2011: 

# of JOBS in 
those arts-related       
businesses in 
county as of 
January 2011: 

Florida         
Region: 

Duval  2,272 9,314 Northeast 
Saint Johns                        630 1,846 Northeast 
Clay 332 644 Northeast 
Nassau 160 596 Northeast 
Flagler 184 430 Northeast 
Putnam 108 237 Northeast 
Baker 28 53 Northeast 

7 counties: 3,714 13,120   

Florida County: # of arts-related 
businesses in 
county as of 
January 2011: 

# of JOBS in 
those arts-related       
businesses in 
county as of 
January 2011: 

Florida         
Region: 

Leon  868 3,277 Northwest  
Bay  407 2,999 Northwest  
Escambia 765 2,760 Northwest  
Okaloosa 520 1,513 Northwest  
Santa Rosa 320 796 Northwest  
Walton 190 358 Northwest  
Gadsden  75 183 Northwest  
Jackson 55 126 Northwest  
Wakulla 36 75 Northwest  
Franklin 35 71 Northwest  
Gulf 19 35 Northwest  
Jefferson 21 34 Northwest  
Washington 20 24 Northwest  
Holmes 14 16 Northwest 
Calhoun 9 9 Northwest 
Liberty 5 8 Northwest  

16 counties: 3,359 12,284   

East Central Region 
# 3 in arts-related  
businesses and jobs 

Northeast Region 
# 4 in arts-related  
businesses and jobs 

Northwest Region 
# 5 in arts-related  
businesses and jobs 
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Florida County: # of arts-related 
businesses in 
county as of 
January 2011: 

# of JOBS in 
those arts-related       
businesses in 
county as of 
January 2011: 

Florida         
Region: 

Lee 1,745 5,240 Southwest 
Collier  1,107 3,298 Southwest 
Charlotte  351 742 Southwest 

3 counties: 3,203 9,280   

Florida County: # of arts-related 
businesses in 
county as of 
January 2011: 

# of JOBS in 
those arts-related       
businesses in 
county as of 
January 2011: 

Florida         
Region: 

Alachua  541 2,560 North Central  
Marion  637 1,464 North Central  
Columbia 80 151 North Central  
Levy 59 141 North Central  
Suwannee 49 103 North Central  
Dixie 13 88 North Central  
Bradford 23 80 North Central  
Gilchrist 19 53 North Central  
Taylor 25 39 North Central  
Madison 19 36 North Central  
Lafayette 11 20 North Central  
Union 6 8 North Central  
Hamilton 5 7 North Central  

13 counties: 1,487 4,750   

Florida County: # of arts-related 
businesses in 
county as of 
January 2011: 

# of JOBS in 
those arts-related       
businesses in 
county as of 
January 2011: 

Florida         
Region: 

Highlands  148 307 South Central 
Okeechobee 39 60 South Central 
Hendry 27 57 South Central 
DeSoto 19 29 South Central 
Hardee 14 25 South Central 
Glades 5 8 South Central 

6 counties: 252 486   

Southwest Region 
# 6 in arts-related  
businesses and jobs 

North Central Region 
# 7 in arts-related  
businesses and jobs 

South Central Region 
# 8 in arts-related  
businesses and jobs 
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Florida Association of Local Arts Agencies (FALAA) 
DRAFT Results of 2010 Assessment Survey 

September 2011 
 

1.  Which Florida local arts agencies fully or partially completed the 
     online survey?  18 fully completed it; 6 partially completed it. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
NOTE:  44% of those organizations listed on the Florida Association of  
Local Arts Agencies (FALAA) statewide directory fully or partially 
completed this online survey to assess the status of Florida’s local arts 
agencies — their operations and services.  So, the results listed on the 
following pages are based upon the information received from the 24  
Florida local arts agencies listed above and does not fully represent the 
entire field of local arts agencies throughout Florida.   

Bay Bay Arts Alliance 
Broward Broward Cultural Division 
Collier United Arts Council of Collier County 
Duval (also listed St. Johns, Nassau, 
Clay, Baker) 

Cultural Council of Greater Jacksonville, Inc. 

Flagler (also listed Volusia, St Johns, Flagler Auditorium Governing Board Inc. 

Gadsden Gadsden Arts, Inc. 
Highlands Heartland Cultural Alliance 
Hillsborough Arts Council of Hillsborough County 
Lee Lee County Alliance for the Arts 
Leon Council on Culture and Arts 
Manatee Manatee County Cultural Alliance 
Miami-Dade Miami-Dade County Department of Cultural Affairs 
Monroe Monroe Council of the Arts 
Okaloosa Okaloosa Arts Alliance (OAA) 
Orange (also listed Lake, Osceola, 
Seminole) 

United Arts of Central Florida 

Orange Orange County Arts & Cultural Affairs 
Osceola Osceola Center for the Arts 
Palm Beach Palm Beach County Cultural Council 
Pinellas Pinellas County Cultural Affairs 
Polk Polk Arts Alliance 
Seminole Seminole Cultural Arts Council 
Tampa City of Tampa Art Programs Division 
Volusia Cultural Council of Volusia County 
Walton Cultural Arts Association of Walton County, Inc. 

County/Counties Served: Local Arts Agencies That Completed Survey: 
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2.  How was your local arts agency (LAA) created: 
 
 
 
 
 
 
 
 
 
 
 
 
Note:  7 of the 24 participating LAAs listed more than 1 type of the choices above. 

19 incorporated as a 501(c)(3), not-for-profit 

3 created by city ordinance  

10 created by county ordinance  

3 created by state statute  

1 Other (please specify):  Pinellas County’s local arts agency (LAA) was 
a county agency for the last four years; however, this county LAA no 
longer exists. 

79.2%  

12.5%  

41.7%  

12.5%  

4.2% 
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3.  Does your local arts agency work with the governance of : 
 
 
 
 
 
 
 
 
 
 
 
 
 

16 66.7%  An independent board of both arts/cultural and community representatives  

1 4.2%  An independent board of only arts/cultural representatives  

1 4.2%  An independent board of only community representatives, no arts/cultural 
representatives or artists  

3 12.5%  County commission only  

0 0 City Council only  

5 20.8%  Combination of independent board and county commission  

1 4.2%  Combination of independent board and city council  

4 16.7%  Other (please describe): Board Members are generally community mem-
bers. We do not, by constitution, determine to have arts org representa-
tives, but with 25 members , it occurs most regularly;  Tampa is a strong 
Mayor government and program can take directives from the Administra-
tion; County commission member serves as ex-officio and is appointed tot 
he Board by the County Commission; ex-officio reps of county and city 
commissioners 
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4.  If applicable, what is the total number of people who serve on 
     your independent local arts agency board?  
 

 22 answered this question; 2 did not 
 

 Range:  From 6 to 57 
 Average:  20 

 
5.  If your local arts agency is governed by an independent board of 
     directors/trustees, who is represented on your board?  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
6. How often does your board meet? 
 

23 95.8%  artists  

22 91.7%  representatives from arts/cultural organizations  

20 83.3%  community arts/cultural patrons  

16 66.7%  representatives from non-arts organizations/groups  

21 87.5%  representatives from corporations/businesses  

16 66.7%  city officials/representatives  

18 75.0%  county officials/representatives  

13 54.2%  state officials/representatives  

12 50.0%  federal officials/representatives  

14 58.3%  Once a month  

6 25.0%  Once every two months  

2 8.3%  Once every quarter  

0 0.0%  Twice a year 

0 0.0%  Once a year  

2 8.3% Other (please specify): six times a year; once every six weeks 
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7. What are the committees your local arts agency works with below: 

1 4.2%  Our LAA does not work with committee structures 

21 87.5%  Executive Committee  

16 66.7%  Nominating Committee  

9 37.5%  Planning Committee  

1 4.2%  Legislative/Governmental Affairs Committee  

16 66.7%  Financial/budget Committee  

13 54.2%  Development/Fund-raising Committee  

11 45.8%  Education Committee  

8 33.3%  Marketing Committee  

8 33.3%  Art in Public Places Committee  

3 12.5%  Cultural Tourism Committee  

3 12.5%  Program/Services Committee  

13 54.2%  Grants Committee  

2 8.3%  Advocacy Committee  

4 16.7%  Other (please specify): 
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8. How long do your independent LAA board members serve? 

1 4.2%  One-year term  

4 16.7%  Two-year term  

10 41.7%  Three-year term  

4 16.7%  Four-year terms  

4 16.7%  No term limits for board members  

4 16.7%  Other (please specify):  up to three three-year terms;  terms are concur-
rent with their appointing county commissioners; can have two full 2-
year terms; consecutive 2-year terms can total up to 6 years. 
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9. Please check all that apply to your independent LAA board: 

0 0.0%  All Appointed by city council  

2 8.3%  All Appointed by county commission  

12 50.0%  All are nominated and elected by the LAA board  

0 0.0%  Most are nominated by the LAA board, but approved by city council 

3 12.5%  Most are nominated by LAA board, but approved by county commission  

9 37.5%  Other (please specify): 18 members elected by board; 12 members  
appointed by the mayor with city council approval; nominated by LAA 
Board, but approved by County School Board; elected by patrons of the 
Center; 4 are appointed by the Mayor, 1 is appointed by Tampa Museum 
of Art, 1 is appointed by Hillsborough County Arts Council, 1 is  
appointed by City Council; 5 members are appointed by League of Cities, 
School Board, Cultural Executives Committee and the Tourism Council 
for one year; the remainer of the Cultural Council, appointed by the 
County Commissioners, do not have term limits; all $100K+ donors have 
an automatic board seat; there is an annual election for all board posi-
tions voted by the OAA membership. executive board is elected by the 
Board of Directors; 1/2 appointed through Statutory process by each 
commission (city, County); nominated by the Board, voted in by the 
membership 
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10. Are your board members required to annually make a personal 
      contribution to support the operations of your local arts agency?  

14 58.3%  Yes 

8 33.3%  No 

2 8.3%  Not applicable -- we operate as government agency and do not work with 
an independent community board  

11. If you answered yes to question 10, please indicate the exact 
      amount or range of contributions required of each of your board  
      members annually to your local arts agency operations: 
 

 
15 answered; 9 did not 

no minimum 

$35 

minimum $50.00 

$100 

$100 -$1,000 

minimum of $125.00 

$150 

$150 - $650 

at least $250 

$500 

$5,000 to $10,000 

varied, combination of service and financial 

no specified range; contributions range from $50 to $10,000 depending on means 

participate in Annual Fund, maintain membership 
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12.   Are your board members required to help raise a specific 
        amount/s of funds annually for your local arts agency 
        operations? 

5 20.8%  Yes 

17 70.8%  No 

2 8.3%  Not applicable -- we operate as a government agency and do not work 
with an independent community board  

13. If you answered yes to question 12, please indicate the exact 
      amount or range of what is expected of each board member to 
      raise for your local arts agency operations on an annual basis: 

They are asked to help solicit support, but no specified amount is given to them. 

varies - no minimum 

$2,000.00 give or raise 

$1,000 - $3,000 annual 

Expected to fulfill various development roles - no dollar amount specified 
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14. Local arts agency staff information: 
 

24 answered 

23 95.8%  Have full-time, salaried employees  

18 75.0%  Have part-time, salaried employees  

13 54.2%  Have full-time independent contractors  

19 79.2% Have part-time independent contractors  

19 79.2%  Provide % of health insurance paid for each full-time employee  

15 62.5%  Provide % of health insurance paid for each part-time employee  

18 75.0%  Provide % of disability insurance paid for each full-time employee  

15 62.5%  Provide % of disability insurance paid for each part-time employee  

5 20.8% Have 0 full-time salaried employees 

2 8.3% Have 1 full-time salaried employee 

6 25% Have 2 full-time salaried employees 

4 16.6% Have 3 to 5 full-time salaried employees 

3 12.5% Have 6 to 7 full-time salaried employees 

3 12.5% Have 10 to 13 full-time salaried employees 

1 4.2% Has 35 full-time salaried employees 

11 45.8% Have 0 part-time salaried employees 

6 25% Have 1 part-time salaried employee 

6 25% Have 2 to 3 part-time salaried employees 

1 4.2% Has 100 part-time salaried employees 

20 83.3% Have 0 full-time independent contractors 

2 8.3% Have 1 to 2 full-time independent contractors 

2 8.3% Have 3 to 5 full-time independent contractors 

10 41.6% Have 0 part-time independent contractors 

10 41.6% Have 1 to 2 part-time independent contractors 

2 8.3% Have 10 part-time independent contractors 

1 4.2% Has 33 part-time independent contractors 

1 4.2% Has 64 part-time independent contractors 
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15.  Has your local arts agency established a retirement savings 
       plan for its staff?  23 answered;1 did not 

11 45.8% Pay 0% of health insurance for each full-time employee 

8 33.3% Pay 100% of health insurance for each full-time employee; plus 1 pays 
80% for family 

2 8.3% Pay 50% of health insurance for each full-time employee 

1 4.2% Pays 76% of health insurance for each full-time employee 

1 4.2% $9,125 paid for health insurance for each full-time employee 

1 4.2% $100 paid per month for health insurance for each full-time employee 

21 87.5% Pay 0% of health insurance for each part-time employee 

2 8.3% Pay 100% of health insurance for each full-time employee; plus 1 pays 
80% for family 

1 4.2% $4,562.50 paid for health insurance for each part-time employee 

18 75% Pay 0% of disability insurance for each full-time employee 

5 20.8% Pay 100% of disability insurance for each full-time employee 

1 4.2% Pay 75% of disability insurance for each full-time employee 

22 91.6% Pay 0% of disability insurance for each part-time employee 

2 8.3% Pay 100% of disability insurance for each part-time employee 

9 39.1%  Yes 

13 56.5%  No 

1 4.3%  Not applicable -- we operate as government agency and do not work with 
an independent community board  
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16.  If your local arts agency does have a retirement plan for your 
       staff, briefly describe how it works and how much the LAA 
       contributes per employee:  11 answered;13 did not 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
17.  Who is responsible for hiring your local arts agency staff?  

22 answered; 2 did not 

401K safe harbor plan with 3% mandatory contribution, and 3% discretionary paid by 
employee 

Elective contributions by staff; LAA matches 100% up to 2% of compensation 

The plan is voluntary and is a SIMPLE IRA. The organization matches up to 3% of 
employees' salary. 

Staff participates in Florida State Retirement System 

the city has deferred compensation whereby you may have a designated amount with-
held and invested on your behalf 

Cultural Division is part of the FRS. the employee does not contribute; the employer 
contributes 100%. 

401K plan; after one year of service, employees are eligible to participate and LAA 
will match their contribution up to 5% of their salary. Employees are 100% vested on 
first day of participation. 

As County government employees, our staff members are part of the Florida Retire-
ment System. 

It's employee elected and funded 

457 Plan.  LAA contributes 7.65% of salary.  Staff can contribute personally if they 
desire until the maximum allowable is reached. 

Will follow in 2012 after Endowment-building campaign this year 

16 72.7%  Executive Director/CEO  

2 9.1%  President/Chairman of Board  

2 9.1%  Board of Directors  

2 9.1%  Executive Committee  

1 4.5%  Staff committee  

1 4.5%  Board/Staff combination  

3 13.6%  Board/CEO combination  

3 13.6%  Other (please specify): Executive Committee - for E.D. only; County 
Parks, Recreation & Culture management and representative of Cul-
tural Council; No one at present. One remaining part-time staff person 
was originally interviewed and hired by the county through interview 
process with the former Executive Director. 
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18.  Does your local arts agency have written job descriptions for 
       staff members? If yes, please share them by sending them to  
       info@falaa.net.  24 answered 

19 79.2%  Yes, all staff positions have written job descriptions.  

4 16.7%  No, our LAA does not have written job descriptions.  

1 4.2%  Some positions have written job descriptions; some do not.  
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19.  Florida local arts agencies’ volunteer program:  24 answered 

1 4.2%  LAA does not have a volunteer program  

16 66.7%  Use volunteers for grant-review panels  

13 54.2%  Use volunteers for office/administrative duties  

16 66.7%  Use volunteers for committee work  

16 66.7%  Use volunteers for task forces  

20 83.3%  Use volunteers for programs and events  

2 8.4% Other (please specify): Use college interns for Art in Public Places  
Program; Volunteers staff the Cultural Information Center. 

 
20.  Approximately, how many volunteers does your local arts 
       agency engage in its annual operations?  22 answered: 2 did not 

4 18.2% 1 to 15 volunteers 

9 40.9% 20 to 50 volunteers 

4 18.2% 51 to 100 volunteers 

3 13.6% 101 to 200 volunteers 

2 9.1% 300 volunteers 
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21.  Florida local arts agencies’ services and programs: 24 answered 

Program or Service: Provide 
Now: 

Plan to  
Provide in the 
Future:  

Don't  
Provide: 

Printed Calendar of Arts/Cultural Events 54.2% (13)  12.5% (3)  33.3% (8)  

Online Calendar of Arts/Cultural Events 87.0% (20)  4.3% (1)  8.7% (2)  

Arts/Cultural Phone Line Listing Events to Callers  11.8% (2)  5.9% (1)  82.4% (14)  

Printed Newsletter  15.8% (3)  5.3% (1)  78.9% (15)  

E-mail Newsletter  76.2% (16)  9.5% (2)  14.3% (3)  

Online Newsletter  61.9% (13)  9.5% (2)  28.6% (6)  

Printed Magazine  31.6% (6)  5.3% (1)  63.2% (12)  

Online Magazine  29.4% (5) 5.9% (1)  64.7% (11)  

Printed Directory of Arts/Cultural Organizations  42.1% (8)  5.3% (1)  52.6% (10)  

Online Directory of Arts/Cultural Organizations  81.0% (17)  4.8% (1)  19.0% (4) 

Printed Directory of Local Artists  7.1% (1)  14.3% (2)  78.6% (11)  

Online Directory of Local Artists  61.9% (13)  4.8% (1)  33.3% (7) 

Other printed publications  78.9% (15)  10.5% (2)  10.5% (2)  

Other online publications  73.7% (14)  5.3% (1)  21.1% (4) 

Web site  95.8% (23)  4.2% (1)  0.0% (0)  

Facebook  91.3% (21)  4.3% (1)  4.3% (1)  

Twitter  68.4% (13)  15.8% (3)  15.8% (3)  

MySpace  12.5% (2)  12.5% (2)  75.0% (12)  

Other Social Networking Site  26.7% (4)  6.7% (1)  66.7% (10)  

Targeted E-mail updates  91.3% (21)  8.7% (2)  0.0% (0)  

In-school arts education programs  66.7% (14)  4.8% (1)  28.6% (6)  

Out-of-school arts education programs  57.1% (12)  9.5% (2)  33.3% (7)  

Manage and operate a cultural facility  47.4% (9)  5.3% (1)  47.4% (9)  

Art-in-Public Places Program  72.7% (16)  13.6% (3)  13.6% (3) 

Arts for a Complete Education (ACE) Coalition  47.1% (8) 11.8% (2)  41.2% (7)  

Arts & Cultural Economic Impact Studies  76.2% (16)  14.3% (3)  9.5% (2)  

Workshops for arts/cultural professionals  72.7% (16) 18.2% (4)9.1%  9.1% (2)  
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21.  Florida local arts agencies’ services and programs continued:  

 
 

Program or Service: Provide 
Now: 

Plan to  
Provide in the 
Future:  

Don't  
provide 
now : 

Regular meetings of arts/cultural organizations  73.9% (17)  13.0% (3)  13.0% (3)  

Workshops for artists  70.0% (14)  15.0% (3)  15.0% (3)  

Maintain and promote cultural job opportunities  57.9% (11)  21.1% (4)  21.1% (4)  

Manage a grant program for local arts organizations  81.0% (17)  9.5% (2)  9.5% (2)  

Manage a grant program for local artists  45.0% (9)  20.0% (4)  35.0% (7)  

Manage an awards program  55.6% (10)  5.6% (1)  38.9% (7)  

Develop and manage arts/cultural program series  42.1% (8)  10.5% (2)  47.4% (9)  

Develop and manage arts classes/workshops  44.4% (8)  5.6% (1)  50.0% (9)  

Develop and manage an arts/cultural festival  38.9% (7) 5.6% (1)  55.6% (10)  

Develop cultural facilities  38.9% (7)  5.6% (1)  55.6% (10)  

Develop, maintain, and update long-range LAA plan  63.2% (12) 21.1% (4)  15.8% (3)  

Coordinate community arts / cultural plan  55.6% (10)  22.2% (4)  22.2% (4)  

Provide office/work space  33.3% (5)  6.7% (1)  60.0% (9)  

Provide performance space/s  26.3% (5)  10.5% (2)  63.2% (12)  

Provide artists-in-residency programs in schools  17.6% (3) 11.8% (2)  70.6% (12) 

Provide artists-in-residency programs in community  17.6% (3)  11.8% (2)  70.6% (12)  

Marketing services 73.7% (14)  0.0% (0)  26.3% (5)  

Coordinate art exhibitions 78.3% (18)  8.7% (2)  13.0% (3)  

Provide technical assistance 70.0% (14)  5.0% (1)  25.0% (5)  
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21.  Florida local arts agencies’ services and programs continued:  

22. Who maintains your LAA Web site? 
 

23 answered; 1 did not 

Program or Service: Provide 
Now: 

Plan to  
Provide in the 
Future:  

Don't  
provide 
now : 

Other (please specify):    

Planning to coordinate and implement a creative industries sector and networking   

Provide merchant services for artists Have cultural blog write weekly newspaper stories on arts 
and artists for Sunday Art section Weekly email of whats happening in the arts to subscribers 
Monthly arts education newsletter to teachers and principals Monthly meetings with arts  
teachers Working with school district on inventory of arts offerings in schools (does not  
presently exist...wow) Online COCA in the Classroom compilation of outreach programs of all 
cultural organizations for teachers and principals public, private, charter and home schools 
Online Media Guide updated regularly for use by all Internship programs with three colleges 
Introducing Culture Club, an actor's studio format event with celebs and forums of local/state 
policymakers for networking and learning COCA staff serve as Guest lecturers in university 
arts admin programs Produce candidates Forums and surveys in election years   

Will travel our culturally and historically valuable art collection 2011 through 2014 to 
museums in the Southeast, starting in Charleston, SC; Offer full-day family festival once a 
year.   

7 30.4%  A full-time salaried staff member  

3 13.0%  A part-time salaried staff member 

1 4.3%  A board member  

1 4.3%  A community (non-board member) volunteer  

1 4.3%  An outside professional firm  

1 4.3%  An outside contracted person  

3 13.0%  Combination of LAA staff and professional firm  

6 26.1%  Other (please specify): paid part time/freelance, community non board 
member volunteer ; County Community Information Webmaster ; The 
President.; Full-time salaried staff with the assistance of the Informa-
tion Systems Services (ISS) department; All staff update own depart-
mental areas  
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23.  If a paid outside firm or person maintains your Web site, how 
       much does your LAA pay on an annual basis to maintain your  
       LAA Web site? 
 
 

6 answered; 18 did not 
 
 

Annual Cost Range:   
 

free 
$1,500 / $1,800 

 $3,000 (2 LAAs pay this amount) 
 $8,000 
 $9,000 
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24.  How often is your Web site updated? 
 

23 answered; 1 did not 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
25.   Florida’s local arts agencies’ fiscal year:  23 answered; 1 did not 
 
 
 

5 21.7%  Daily  

7 30.4%  Weekly  

2 8.7%  Twice a month  

1 4.3%  Monthly  

1 4.3%  Quarterly  

1 4.3%  Biannually  

0 0% Annually  

6 26.1%  As needed 

1 4.3%  January 1 - December 31  

14 60.9%  October 1 - September 30  

6 26.1%  July 1 - June 30  

2 8.7%  Sept. 1 - August 31  
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26.  What was your local arts agency's fiscal year 2010 FINAL  
       INCOME just for your LAA general operations (do not include 
       income for re-granting purposes)? 
 

18 answered; 6 did not 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

27.  Sources of Income for Florida local arts agencies: 
 

17answered; 7 did not 

 $         2,710.86  
 $       11,145.00  
 $       75,000.00  
 $       78,000.00  
 $       93,750.00  
 $     183,387.00  
 $     223,000.00  
 $     289,214.00  
 $     319,000.00  
 $     400,000.00  
 $     477,961.00  
 $     622,799.00  
 $     727,200.00  
 $     864,559.00  
 $     990,250.00  
 $ 1,616,053.00  
 $ 3,020,503.00  

10 58.8%  Admissions to Your Own LAA-Sponsored Events  

10 58.8% Contracted Service Fees  

11 64.7%  Corporate Support  

8 47.1%  Foundation Support  

12 70.6%  Membership Dues  

11 64.7%  State grant from Florida Division of Cultural Affairs  

6 35.3%  Other state grant/s, other than DCA  

8 47.1%  City contribution/s or grant/s for just your LAA operations  

12 70.6%  County contribution or grant/s for just your LAA operations  

9 52.9%  Federal National Endowment for the Arts (NEA) grant  

13 76.5%  Florida License Tag Revenue  

7 41.2%  Fund balance beginning of FY 2010 available  

13 76.5%  From other-income sources not listed above for FY 2010 for just your 
LAA operations  

10 58.8% Income from fund-raising events  

7 41.2% Other federal grants, other than NEA  
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28.  What was your local arts agency's Fiscal Year 2010 FINAL 
       EXPENSES for general LAA operations (do not include 
       re-granting dollars)? 
 

16 answered; 8 did not 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
29.  Expense Line Items for Florida local arts agencies: 
 

17 answered; 7 did not 

16 94.1%  Salaried Full/Part-time Staff  

15 88.2%  Contracted Service Fees (individuals/firms)  

14 82.4%  Staff Health Insurance Benefits  

12 70.6%  Staff Disability Insurance Benefits  

15 88.2%  Other Insurance Costs  

12 70.6%  LAA retirement contributions paid for staff  

12 70.6%  Space Rental  

15 88.2%  Travel  

15 88.2%  Marketing/Promotion  

14 82.4%  Telephone/Fax lines  

15 88.2%  Web site, Internet, Social Network Fees  

12 70.6%  Utilities  

 $                      4,314.27  
 $                   17,454.00  
 $                   65,000.00  
 $                   91,850.00  
 $                   95,000.00  
 $                 145,085.00  
 $                 219,000.00  
 $                 292,584.00  
 $                 338,000.00  
 $                 467,429.00  
 $                 555,900.00  
 $                 592,060.00  
 $                 860,656.00  
 $              1,616,053.00  
 $              1,829,344.00  
 $              1,946,125.00  
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29.  Expense Line Items for Florida local arts agencies continued: 

 
30. Does your local arts agency track its in-kind contributions?  
 

22 answered; 2 did not 

15 88.2%  Printing  

13 76.5%  Development/Fund-raising  

16 94.1% Office Supplies  

15 88.2%  Postage  

16 94.1% Memberships  

11 64.7%  Publications and Subscriptions  

12 70.6%  Office Equipment  

15 88.2%  Other LAA-related expenses  

12 54.5%  Yes 

10 45.5%  No 

1  Other:  We have just begun to do so.  
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31.  Amounts and Notes on In-Kind Contributions for LAAs: 
 

9 answered; 15 did not 
 

 
$25,000.00  Not listed 

$278,845  in total $254,846 from TDC administration and tax collection $24,000 
from Printing and IT services  

$1,100  rent reduction and forgiveness  

 FY 2010 was minor in corporate and/or in-kind contributions as it was 
a planning year. The Division manages Lights On Tampa, a biennial 
program that is a public private partnership; additionally, the Division, 
though a city agency, has a 501(c)3 organization whose mission is to 
assist with the Division's programs.  

$8,090  Library (Building Security and Custodial) Personnel  

$29,241  Volunteers  

$53,208  Space Rental 

$197,307  Marketing 

$88,200  Advertising 

$19,723  Space Rental 

$5,511  Legal 

$4,251  Goods 

$12,210  Office supplies 

$2,511  Public Meetings 

$18,000  Office Space 

$1,000  Equipment 

$4,770  Marketing 

$657  Special projects 

$1,200  Professional services 

$36,000  Items/services 

$88,000  Volunteer time 
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32.  Does your local arts agency administer an annual grants 
       program for your area's arts and cultural organizations (this  
       question does not include grants to artists)?  
 

22 answered; 2 did not 

14 63.6%  Yes 

6 27.3%  No 

2 9.1%  Sometimes, but not annually 
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33.  Sources of revenue for local arts agencies’ re-granting program 
       for arts and cultural organizations: 
 

18 answered; 6 did not 

1 5.6%  Do not administer a grants program for area arts/cultural organizations  

7 38.9%  Tourist Development Tax  

4 22.2%  City General Revenue Fund  

3 16.7%  County General Revenue Fund  

1 5.6%  County property/ad valorem taxes  

1 5.6%  County % of Sales Tax Revenue  

4 22.2%  Fund-raising Events  

5 27.8%  Individual Contributions  

6 33.3%  Corporate Contributions  

4 22.2%  Foundation Contributions  

5 27.8% Various grant sources  

5 27.8%  Please clearly define other sources:  National Endowment for the Arts 
ARRA grant program was extended thru 2011; We are fiscal agent for 
Orange County's TDT grant programs. $2.2 million was distributed in 
FY11; License Tag Funds. 
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34.  What was the total amount your local arts agency re-granted just 
       to your area's local arts/cultural organizations in the following  
       Fiscal Years -- this does not include grants to artists in those 
       years?  

12 answered; 12 did not 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

35.  Please indicate the amount/s of revenue your local arts agency 
       received to re-grant to your area arts/cultural organizations (not 
       artists) from the following income sources for FY 2010:  

Fiscal Year 2007 Fiscal Year 2008 Fiscal Year 2009 Fiscal Year 2010 

$ 3,955,511  $ 3,583,446  $ 2,669,776  $2,076,378  

$3,150,400  $2,615,000  $2,620,000  $2,620,000  

$705,165  $705,165  $704,714  $611,758  

$3,943,200  $4,267,100  $2,924,900  $3,136,300  

$2,636,115  $2,669,501  $2,380,001  $1,908,305  

$7,850  $490  $10,486  $2,000  

$1,132,927  $1,132,927  $1,132,927  $1,030,898  

$815,610  $587,763  $566,471  $290,000  

$13,300  $8,000  $11,450  $10,000  

$1,965,466  $3,203,850  $2,741,254  $1,750,000  

$15,000  $10,000  0 $7,500  

 $1,600   

Tourist         
Development 
Tax: 

County:  Various 
grant 
sources:  

City General 
Revenue 
Fund:  

Corporate: 
 

$1,820,034  $256,344  from 
ad valorem taxes 

   

$600,000  $2,911,300  % of 
sales tax  

$225,000    

$501,600    $529,298   

$1,750,000      

   $2,595,000  $25,000  

 $611,758  from 
general revenue 

   

Fund 
Raising: 
 

 

 

 

 

 

 

     $2,000 

Other: 

 

 

 

 

 

 

 

      $1,908,305       
$2,314.14  
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36.  Does your local arts agency administer an annual grants 
       program for your area's individual artists?  
 

23 answered; 1 did not 

5 21.7%  Yes 

16 69.6%  No 

2 8.7%  Sometimes, not annually 

2 8.7%  Other: We are working on re-starting the granting process; Annual Juried 
Exhibit - $3500 in awards; Annual Sales of Artists' Work - $20,000 - $ 60,000  
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37.  Sources of revenue for re-granting purposes to individual artists. 
 

11 answered; 13 did not 

5 45.5%  Do not administer a grants program for individual artists  

1 9.1% Tourist Development Tax  

0 0.0%  City General Revenue Fund  

1 9.1% County General Revenue Fund  

0 0.0%  County property/ad valorem taxes  

1 9.1% County % of Sales Tax Revenue  

3 27.3%  Fund-raising Events  

2 18.2%  Individual Contributions  

1 9.1% Corporate Contributions  

3 27.3%  Foundation Contributions  

2 18.2%  Various grant sources  

2 18.2%  Please clearly define other sources:  License Tag Funds. 
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38.  Total grant amounts LAAs awarded to individual artists in FY 
        2010?  

14 answered; 10 did not 
 
 
 
 
 
 
 
 
 
 

 
39.  Amount/s from the following categories for grants program for  
       individual artists in FY 2010.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
40.   FY 2010 data on LAAs grants programs for arts and cultural 
        organizations:  

$17,500  

$99,900  

$33,025  

$1,030,898  

$10,000  

Commissions $21,000 / Awards $3,500  

County:  Various 
grant 
sources:  

Foundations: 
 

Other: 

$10,000 from 
general revenue 

   

$99,900 from % 
of sales tax 

   

  $2,500  $15,000  

   $33,025  

   $2,314.14  

# of 
Applications: 

Total 
Requested: 

# of grants 
Funded: 

Total 
Amount 
Awarded: 

72  $ 5,923,926  71  $2,036,000  

24  $3,935,842  24  $2,595,000  

28  $781,058  28  $611,758  

107  $4,735,372  67  $3,461,300  

49  3,023,621  49  1,847,070  

32  1,345,000  28  1,030,898  

7  14,000  5  10,000  

26  372,243  25  280,000  

20  1,914,791  18  1,750,000  
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# of 
Applications 
from  
Individual 
Artists: 

Total 
Requested 
from  
Individual 
Artists: 

# of grants 
Awarded to 
Individual 
Artists: 

Total 
Amount 
Awarded to 
Individual 
Artists: 

Total of ALL 
Grant 
Applications: 

Total  
Monetary  
Requests for 
ALL  
Applications: 

Total Amount 
Awarded for 
ALL Grants: 

5   2  $17,500  77  $ 5,923,926  $ 2,053,500  

21  $208,000  19  $99,900  128  $4,943,372  $3,236,200  

42  $37,339  39  $33,579  88  $3,060,960  $1,880,649  

10  $10,000  10  $10,000  36  35  $290,000  

40.  FY 2010 data on LAAs grants programs for individual artists 
       and totals for those LAAs with grant programs for both continued:  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
41.  FY 2009 Compared to FY 2010 regarding governmental support for 
       both your general LAA operations and your re-granting program/s: 

Funding Source: No 
Cuts:  

Minor 
Cuts:  

Substantial 
Cuts:  

Eliminated: Not  
Applicable: 

Cut in city government support 
for general LAA operations  

11.1% (2)  16.7% (3)  11.1% (2)  0.0% (0)  61.1% (11)  

Cut in city government support 
for LAA re-granting program/s  

5.9% (1)  11.8% (2)  0.0% (0)  0.0% (0)  82.4% (14)  

Cut in county government       
support for general LAA           
operations  

5.6% (1)  22.2% (4)  33.3% (6)  11.1% (2)  27.8% (5)  

Cut in county government         
support for LAA re-granting        
program/s  

5.9% (1)  11.8% (2)  17.6% (3)  11.8% (2)  52.9% (9)  

Cut in state Division of Cultural 
Affairs (DCA)grant  

0.0% (0)  6.3% (1)  68.8% (11)  12.5% (2)  12.5% (2)  

Cut in other state support(not 
from DCA)for LAA  

0.0% (0)  6.7% (1)  20.0% (3)  0.0% (0)  73.3% (11)  

Cut in federal National                  
Endowment for the Arts (NEA) 
LAA support  

6.3% (1)  6.3% (1)  6.3% (1)  0.0% (0)  81.3% (13)  

Cut in other federal (other than 
NEA) LAA support  

0.0% (0)  6.3% (1)  0.0% (0)  0.0% (0)  93.8% (15)  
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42.  Data from government sources for LAAs’ general operations 
       and programs/services — not re-granting funds — for fiscal 
       years 2007— 2010 — see next page for responses from 13 LAAs.  
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Government Source of Funding for  
General Operations of FL Local Arts Agencies: 

FY 2007 FY 2008 FY 2009 FY 2010 

City/cities Funding for LAA operations  0  
0 
558,725  
25,000  
0 
0 
242,791  
0 
— 
0 
0 
5,000  

0 
0 
456,300   
20,000  
0 
18,128,599  
236,636  
0 
5,000  
0 
0 
5,000  

0  
0 
460,095  
6,000  
0 
23,177  
240,045  
0 
10,000  
0 
0 
10,000  

0  
0 
405,000  
3,500  
75,000  
0 
192,036  
0 
12,900  
0 
0 
10,000  

County Funding for LAA operations  60,000.00  
915,820  
15,000  
350,000  
68,000  
20,869,581  
156,750  
37,500 
—  
779,807  
182,445  
5,000  

50,000  
935,530  
15,000  
300,000  
75,000  
31,166  
156,750  
43,500  
25,000 
490,933   
171,771  
9,000  

40,000  
830,734 
25,780   
200,000  
75,000  
292,000  
156,750  
0 
25,000  
498,969  
159,850  
0 

20,000  
751,344  
32,096  
200,000  
75,000  
11,323,180  
152,900  
49,000  
25,000  
555,123  
145,085  
6,000  

Division of Cultural Affairs (DCA) funding 0  
30,858  
4,464  
0 
11,000  
28,199  
15,156  
6,300  
— 
36,542  
0 
0 

0 
29,922   
5,825  
0 
9,100  
30,000  
26,428  
9,967  
0 
35,734  
0 
0 

15,000  
11,087  
2,063  
0 
0 
0 
11,087  
0 
0 
0 
0 
0 

0  
26,803  
7,358  
0 
0 
25,000  
26,684  
750  
3,500  
0 
0 
0 

NEA funding 0  
0 
0 
0 
0 
54,320  
0 
0 
— 
0 
0 
0 

0  
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 

5,000  
10,000  
250,000  
0 
0 
14,911,287  
0 
0 
0 
0 
0 
0 

0  
0 
0 
0 
0 
42,000  
0 
0 
0 
0 
0 
0 
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Government Source of Funding: FY 2007 FY 2008 FY 2009 FY 2010 

City/Cities Funding for LAA re-granting program 0 
3,144,521  
0 
0 
0 
0 
0 

0 
2,595,000  
0 
0 
0 
0 
0 

0 
2,595,000  
704,714  
0 
0 
0 
0 

0 
2,595,000  
0 
0 
0 
0 
0 

County Funding for LAA re-granting program  3,955,511  
0 
705,165  
4,030,700  
13,300  
805,610  
1,965,466  

3,583,446  
0 
705,165  
4,448,100  
8,000  
587,763  
3,203,850  

2,669,776 
0 
704,714  
4,062.100  
11,450  
580,000  
2,741,254  

2,076,378  
0 
611,758  
3,031,600  
10,000  
290,000  
1,750,00  

State Funding for LAA re-granting program  25,000  
0 
0 
0 
0 
0 
0 

35,000  
0 
0 
0 
0 
0 
0 

26,250  
0 
0 
0 
0 
0 
0 

39,375  
0 
0 
0 
0 
0 
0 

Federal Funding for LAA re-granting 
 

0 
0 
0 
0 
0 
0 
0 

0 
0 
0 
0 
0 
0 
0 

0 
0 
0 
225,000  
0 
0 
0 

0 
0 
0 
0 
0 
0 
0 

43.  Data from government sources for LAAs’ re-granting programs 
       for fiscal years 2007 through 2010 — 7 Florida LAAs completed:  

44.  Does your local arts agency receive and administer your 
       county's Florida Arts License Plate revenue?  
 

20 answered; 4 did not 

17 85.0%  Yes 

3 15.0%  No 
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45.  How Florida local arts agencies use arts license plate revenue: 
        

16 answered; 8 did not 

Funds are used to produce and print our cultural Arts magazine and calendar Artifacts.  

To make grants and to cover other programs cost related to arts in education  

Funds are used for arts education and communications  

We use the funds to produce a printed community cultural calendar/magazine.  

LAA Marketing, community art projects, arts education programs, workshops for individ-
ual artists  

The funds are used for arts related activities. In recent years the South Florida Consortium 
contribution has been paid with License Plate revenue.  

Funding for Professional Development Grant program - provides grants for individual 
artists and arts administrators.  

This is what we use to re-grant to artist and orginizations.  

Supporting programs and events 

Some Enchanted Evenings program to provide admission and transportation to cultural 
events to clients of partners in Social Services  

All funds go to our Educational Giving Program  

Regranting to Seminole County based non-profit arts and cultural organizations providing 
programs a/o services within the county.  

Education purposes & programming  

Community Programs  

Partial support of our communication activities -- website, emails, calendars, etc. Partial 
support of our Recycle Center for public school art teachers  

45.  Income-producing membership categories for LAAs: 
 

20 answered; 4 did not 

7 35.0%  Do not have a membership program  

11 55.0%  Arts/Cultural Organizational Memberships  

9 45.0%  Artists Memberships  

12 60.0%  Individual Memberships  

11 55.0%  Corporate Memberships  

6 30.0%  Student Memberships  

5 25.0% Senior Citizen Memberships  

  Other: family and children memberships  
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47.  Total numbers (not money) of LAA memberships recruited under 
        each LAA membership categories in FY 2010?  
 

12 answered; 12 did not 

Arts/Cultural Organizational Memberships:  42, 124 , 50, 25, 16, 5, 10, 7, 520 

Artists Memberships:  10, 89, 50, 30, 30, 12, 48  

Individual Memberships: 150, 334, 50, 185, 135, 300, 5, 120 

Corporate Memberships: 17, 8, 10, 45, 5, 5, 2, 55 

Student Memberships: 5, 40, 1, 50, 7 

Senior Citizen Memberships: 5, 135, 85 

Total memberships:  750 

Other:  20 
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48.  Total money generated by membership categories in FY 2010?  
 

10 answered; 14 did not 

Arts/Cultural Organizational Memberships:  1,500; 40,095; 8,160; 800; 500;  

Artists Memberships:  500; 750; 4,800 

Individual Memberships: 2,500; 72,027: 4,375; 17,871; 1,000    

Corporate Memberships: 15,000; 12,550; 4,380; 500; 500 

Student Memberships: 200; 5 

Senior Citizen Memberships:  

Other:  16,000 (dist. among categories); 1,150; 200  

49.   Does your local arts agency work with other local arts agencies 
        regionally? If so, please briefly describe below.  
 

13 answered; 11 did not 

ALIGN, FAAE, United Arts, etc as well as with SW Regional Planning Council  

Yes, we are members of the South Florida Cultural Consortium withfour other LAAs  

Yes, participates in statewide conference calls; on statewide initiatives and advocacy efforts; often consult 
with the Cultural Council of St. Johns County  

We are not very well connected with other LAAs in our region.  

Participates in A.L.I.G.N. activities with United Arts of Central Florida  

The Art Programs Division works with other agencies frequently  

We work with the South Florida Cultural Consortium -- Miami-Dade County, Palm Beach County, Monroe 
County, Martin. We also are part of the SE Regional Partnership and participated in writing and were 
awarded the Sustainable Communities Regional Planning grant/HUD grant; in addition to the Counties in 
the Consortium, Indian River and St. Lucie Counties are participating in that project.  

ALIGN - bi-annual meeting of 7-counties; Arts & Economic Prosperity economic impact study  

Collaborate with Arts Co. of Hillsborough County  

We used to collaborate with the Pinellas County Cultural Affairs and we do so again if they get re-
organized and re-authorized.  

United Arts is the "official" LAA for Orange County and handles fundraising for 4 counties. We are its 
largest funder. The Arts & Cultural Alliance handles Audience Development and marketing for 7 counties. 
The Downtown Arts District provides gallery and performance space.  

Yes, through marketing and program partnerships  

     page 40 of 41 



50.  Given the economic challenges we all face these days, have any 
   of your local arts/cultural organizations closed their operations 

        in the last three years? If so, please list those organizations that 
        no longer provide arts/cultural events and activities in your 
        geographic area.  

16 answered; 8 did not 

Ballet Florida, Boynton Beach Symphonia, Florida Stage  

Community Cultural Foundation/Daytona Beach International Festival  

Maximum Dance/Ballet Gamonet Concert Association of South Florida South Florida 
Lambda Chorale Public Theatre of South Florida Tranzendance, Inc.  

Orlando Opera, Orlando Theatre Project, Orlando Chorale  

Pinellas County Cultural Affairs  

7 LAAs answered none so far 

51.   Estimated arts/cultural jobs lost in your geographic area:  
 

16 answered; 8 did not 

25,   55,   25-30,   50,   200,   20,   25,   50,   4,   50-60,   40 

Unable to measure  

I couldn't say as most arts organizations here are volunteer groups, but i do know that we cut two of our 8 
full time staff and the visual arts center of northwest florida cut 2 of their three full time and one of their 
two part time positions.  

Percentage-wise, it has been a significant number. Every cultural organization in the Tampa Bay area has 
had to make layoffs--I might guess 10%  

At least 40. This could be a conservative number.  

52.   Other information:  6 answered; 18 did not 

Do other Agencies work/and or recognized by their local/county Economic Development Agencies, Tourist 
Development Councils, School Boards, Colleges and Universities. Impact of the Creative Industries in your 
area, any arts agencies developing a creative industries study, support from this sector, how many arts agen-
cies have a business committee or chapter and the impact of that. Any agency focusing on or developing an 
economic importance of the Arts organizations as non profit businesses, who employ and have venues and 
are not just charities.  

Public Art budgets were not requested in this study, although we consider the Public Art Budget part of our 
operations. I included Public Art in the totals for County funding for LAA operations. If that is not correct, 
please let me know and I will revise the numbers.  

UACF is fiscal agent for Orange County TDT grant programs. Grant funds awarded and administered over 
the past five years: 2010 - ũ,750,000; 2009 - ū,230,742; 2008 - ū,203,859; 2007 - ũ,856,966.  

Population served.  
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